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Closing the Digital Divide
By Nick Pernisco, SJMLE Editor

With new media come new 
challenges. In just under two decades, 
the media landscape has expanded 
from a world with no Internet and 
limited media choices, to a world in 
which the Internet has come to 
dominate our time with media. The 
Internet has revolutionized how we 
search for information, learn about 
world events, entertain ourselves, and 
connect with others. Clearly, the 
Internet has delivered on the promise 
of  bringing the world into our homes.

However, the world that most of  
us enjoy – a world in which 
information of  all kinds is available at 
our fingertips – is not the world we all 

live in. In the United States alone, 
21% of  the population lacks regular 
Internet access at home or work. And 
of  those who do have regular access, 
most do not full understand the 
messages being delivered. Therefore, 
people without regular Internet access 
have a different, perhaps more limited 
and distorted view of  the world.

This concept is known as the 
digital divide – the inequality that 
occurs between those who have access 
to the Internet and who can think 
critically about its messages, and those 
who cannot. This disparity has an 
effect on every aspect of  people’s lives 
– income level, upward mobility, job 

prospects, relationships, political 
power, race relations and equality, 
lifespan, and status in society, just to 
name a few.

For this issue of  the journal, 
students in Santa Monica College’s 
Media Literacy course explore the 
digital divide in American society and 
try to discover its effects and impact on 
society. In addition to defining the 
problems, they offer solutions for 
closing the gap, and learn how media 
literacy can help. 
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The 21st century has seen an exponential increase of  the 
world’s communications. People rely more and more on the 
Internet to find the latest news, to research extensively a 
subject, and communicate with people around the world. 
However, at the end of  2011, the Internet penetration rate was 
78.6 percent in North America. Thus, almost 70 million 
Americans still don’t have access to the Internet. This situation 
isolates those people from the rest of  society, and impacts 
drastically their vision of  our world. Politics, one of  the most 
propagandized aspects of  society, is inevitably affected by the 
situation generated by the digital divide. 

“Talking directly to the voters - and providing links to 
various information sources - is important. Using the Internet 
as a mobilizing tool in terms of  e-mailing to spread word about 
the election that's coming up while also helping organize 
volunteers to help publicize campaign events. The Internet 
really is becoming an indispensable part of  campaigning.” This  
is how Dave Norris, Irish scholar and civil rights activist, views 
the developing relationship between politics and the Internet. 
Politicians have been dedicating time and money to the 
possibility of  easily reaching out faster to millions through the 
use of  emails, because this is helping their campaign gather 
supporters and funds in a short amount of  time.  However, 
people without access to the Internet won’t benefit from this 
new way of  campaigning. They will receive information 
through mails, flyers, or programs; but this is more expensive 
and time constraining for politicians; so it is less likely that mail 
would even reach these people.

In 2008, Barack Obama was the democrat candidate for 
the presidential election. According to Arianna Huffington, 
editor in chief  of  The Huffington Post she says “Were it not for 
the Internet and public media, Barack Obama would not be 
president. Were it not for the Internet, Barack Obama would 
not have been the nominee.” Everyone has seen and knows the 
poster for Obama’s campaign. Shepard Fairey, the creator of  
these posters and many other critical arts, about the 
government and about George W. Bush. Not only were there 
many similar posters like these but T-shirts, stickers, and pins 
too. It is exactly what scandalized Adlai Stevenson when he 
said. “The idea that you can merchandise candidates for high 
office like breakfast cereal - that you can gather votes like box 
tops - is... the ultimate indignity to the democratic process.” 
Because of  Obama’s use of  the Internet and social media 
website such as Facebook or YouTube a lot of  teens and high 
school students supported Obama. “The campaign’s official 
stuff  they created for YouTube was watched for 14.5 million 
hours,” Joe Trippi, a political consultant, said. “To buy 14.5 
million hours on broadcast TV is $47 million.” During the 
whole campaign more and more students were wearing T-shirts  
and posting 2008 Hope Campaign poster for Obama stickers 
all over their binders or books, and that all of  that for free 
publicity for the Obama’s campaign. 

In 2009, Obama used popular issues like Immigration, 
Taxes, health care, and many other issues. Most of  these issues 
promised like Universal healthcare and Immigration reform 
have been broken. People that don’t have access to the Internet 
can’t find out the true details and the probability of  the promise 
being passed or kept.  Today, the 2012 election is just right 
around the corner and yet again Obama is trying to use 
another hot topic to gain re-election votes. Gay rights are what 
Obama is using as this year’s hot topic. Obama says that he is 
for Gay marriage and it has been an issue that he is fighting for 
but people from Towerload.com disagrees and says he is just 
trying to use this issue as a easy way to get re-elected. American 
University Communications professor Matthew Nesbit says, 
“The heaviest users of  video are people under the age of  25 
and Gay rights are one of  the political issues young people feel 
passionate about”. According to Towerload.com Obama’s Gay 
marriage support has lead to a YouTube spike. Not just on 
YouTube but also on Google. There has been a 458 percent 
increase for Obama and Gay between the hours of  10am and 
6pm on the day that Obama released the meeting that he 
supports Gay marriage. Showing how Obama is yet again 
trying to target more votes from the younger generation and 
the Gay community. The younger generation will not research 
Obama’s words and will most likely support him without any 
hard facts like how, when, and why he will try to make this into 
a constitutional law. Gay’s and older adults that do have access 
to the Internet will use it to research to see how committed 
Obama is to having this passed into a constitutional law.

Continued on page 4.

The Digital Divide and Elections
By Maxime B. & Karen Y.
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 In a way, any information can be bought by money. In 
order to improve their popularity, candidates with the most 
money and most sponsors can buy more airtime or have more 
ads posted up for their campaign. Popularity can play a key role 
in how our leaders get elected. Nobel Prize winner Saud Bellow 
said. “The presidency is now a cross between a popularity 
contest and a high school debate, with an encyclopedia of  
clichés the first prize.” People who don’t have access to the 
Internet can only follow and can’t lead themselves to believe 
what they want. Therefore, most people will follow the most 
popular topic or person in the news or whoever gets the most 
media attention. Not all news is true and in fact most news is 
exaggerated so that the viewer will be more interested. In an 
article by Ester Duflo said. “They conclude that Fox News 
caused an increase in the Republican vote of  about a half  
percentage point, or 200,000 votes, enough to change the result 
of  the 2000 presidential election.” This means that Fox News 
had a direct impact on the result of  the 2000 elections. 
 Televised media can only tell you one view of  the 
story, without extensive Internet research you won’t know much 
about a candidate, except the highlights their speech that every 
mainstream media will use. With Internet research one can 
check if  the candidate is being honest and sincere about what 
they are promising to change or do. You would need to do 
some research in order to know about that politician’s life. One 
tool in this search would be the website Politifact.com. It shows 
all the promises that a candidate hopes to accomplish, but more 
interesting it will also show how much of  it has been true and 
how much of  it has been lies. 

Professor Cass Sunstein of  Harvard Law School said. 
“The spread of  false information and rumors poses growing 
risks to society and the economy.” This is a scary fact, with 
consequences if  Americans elect our leader based on false 
information and false promises. In the world of  politics most 
politicians have had their dark moment in life and if  they have 
the money politicians will try to cover it up their past. The 
perfect example would be Mitt Romney’s gay bully years 
during high school that was brought back to the 2012 
presidential campaign.

Life is not always bad for people making political decisions 
without relying on the Internet, and it is possible for them to 
gather valuable information in order to vote well informed. 
People with access to the Internet may rely on their favorite 
blog, twitter, or any other Internet sources to receive the most 
updated information. However in all those situation there is a 
middleman, which can be a reporter, a blogger, or anyone with 
a twitter account. Those people help information to be spread 
from the subject to the audience, some like reporters ought to 
be non-bias while doing their job; however most information is 
delivered with added opinion of  its author. People without the 
Internet, can attend meetings held by candidates, talk to 
representatives, read political programs. Therefore they will 

make an informed decision before voting. However, this vision 
is based on the belief  each an every person without the Internet 
is an active citizen taking is duties to the fullest.

Internet allows almost 80 percent of  the American 
population to feel that the world is at their reach, because they 
have all the information at the tips of  their fingers. More and 
more, the Internet is perceived more as a Right than just 
another medium, and for people without Internet access, it 
represents a personal flaw. For those in this situation, experts 
have an optimistic outlook. For example, Ben Scott, policy 
director for Free Press, says,  “In moments of  technological 
change, whether it be electricity or television, a certain segment 
of  the population seems to hold out and say, ‘I'm just fine with 
my outhouse’ or ‘Who needs a phone line?’ "That doesn't 
mean that those people are misinformed or misguided. It's just 
the natural progression of  technology adoption.” Or IBM’s 
Vice President of  Innovation Bernie Meyerson who believes 
that the digital divide will vanish within the next five years. 
Making it possible for everyone to use the Internet to make an 
informed decision about politicians. It also allows politicians to 
find new ways to use the Internet to rally more supporters.

The Digital Divide and Elections (Cont.)
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The twenty-first century, or as some may call it the “age of 
technology” has been greatly influenced by the use of  
computers, and more specifically the Internet. The ability to 
access a computer and the Internet is crucial at this present day 
and age, because we as a society have begun to learn, 
communicate, and ultimately operate through computers and 
the Internet. However, not everyone has access to this 
technology. Unfortunately, underprivileged members of  society 
do not have as much access to computers and the Internet, as 
opposed to wealthy, middle-class, and young individuals who 
do. This is known as the digital divide. The digital divide is 
influenced by several factors. A primary issue influencing the 
digital divide is its affect on education in disadvantaged 
neighborhoods. 

Individuals living in poorer neighborhoods are truly 
limited to their full potential, because Internet access is not as 
obtainable as it is elsewhere. Students living in these areas are 
thus not able to take part of  the incredible educational, and 
social experience the Internet has to offer. How is an individual 
going to pursue their educational endeavors, or be involved 
with the wonderful things society has to offer (news, education, 
helpful tools, entertainment, exclusive events, exc.) beyond the 
newspaper or occasional book or magazine, when something so 
vital to present day society such as the Internet is not easily 
attainable. Ultimately, individuals living in underprivileged 
neighborhoods are not as motivated to do well in school as 
those in privileged neighborhoods, because they cannot afford 
the resources necessary to do so. 

A primary factor influencing the digital divide in poorer 
neighborhoods presently, is the sole fact that professors use it as 
a tool to upload, and share important assignments, dates, and 
tests that essentially contribute, to the student’s overall success 
in the class (grade/gpa).  Students, who do not have access to 
the Internet, are not able to retrieve information that is 
important for doing well in the class itself. These students are 
basically forced to fail, although most of  them are determined 
to do well in school. Something as simple as accessing a 
homework assignment online should not prevent a student who 
is willing to do the work, from doing well in the class. For 
instance, as a Santa Monica College student, I am obliged (by 
certain professors) to access and complete assignments through 
eCompanion, an online course management system that 
enables student to easily access online content and tools, 
supplemented by the professor themselves. If  I were not able to 
retrieve this information, it would definitely affect my grade 
negatively. There are solutions, such as Internet Cafes, or 
Libraries, however, underprivileged neighborhoods usually do 
not have Internet Cafes, nor have libraries equipped with 
efficient computers; and most underprivileged individuals are 
notorious for residing within their own neighborhood, as 
opposed to traveling to neighborhoods that are well equipped 
with these resources.  This issue can only be resolved by making 

Internet usage free, or by prohibiting professors from posting 
important information (assignments, tests, and dates), on online 
course management systems (or elsewhere) altogether.  

Furthermore, hardcover reference books, novels, and 
textbooks are not something individuals living in poorer 
neighborhoods can always afford. The Internet offers an array 
of  helpful websites that provide free reference tools such as 
dictionaries, encyclopedia’s, thesaurus’, and exc., which may 
physically cost a lot of  money. And although, textbooks and 
novels are not completely free of  use online, they are a lot 
cheaper then they would be if  you went out and bought one at 
a bookstore. The Internet also provides an infinite amount of  
study guides, and workshops to help students improve their 
skills and work habits. Unlike most privileged students, 
disadvantaged individuals living in deprived neighborhoods 
often have several other obligations (working, taking care of  the 
house, cooking, cleaning, transportation, taking care of  siblings, 
exc.) other than school itself, and do not have the time to 
manually research all of  the information crucial to their 
academic success. The Internet is without a doubt a quick and 
easy way to find exactly what you need, a click, and keyboard 
away. 

Additionally, distance education (online classes) is so vital 
now more than ever, with the extensive budget cuts, tuition 
increases, and class reductions. How is a student able to receive 
a good education, when they are not even guaranteed a spot in 
a class they need? Distance education should always be an 
alternative choice to a student who does not receive a spot in a 
class he or she must have. However, if  the student cannot access  
the Internet how are they going to have the same opportunity 
as the other students who can access the Internet, to complete 
the desired course online? Moreover, distance education 
courses allow students who have other responsibilities besides 
school, to learn at their own pace. Distance education uses 
technology to empower student learning, and underprivileged 
individuals should have the same opportunity to partake in 
these courses, as those who are easily able to. 

Ultimately, the digital divide greatly affects education in 
disadvantaged neighborhoods immensely. Individuals living in 
these communities are truly limited to their full potential, 
because they do not have the same opportunities, people who 
are able to access the Internet have. The Internet is a quick and 
easy way for students to communicate and share information 
with their professors, locate necessary information, and finish 
courses that are important towards their further educational 
endeavors. Computers and the Internet are extremely 
advantageous to learning and being successful in school and 
elsewhere. The only solution to this digital divide between the 
rich and the poor is to be able to access the Internet free of  
charge.  When it comes to education, every single person 
should have the same opportunity as the other. 

The Digital Divide and Education In Poorer 
Neighborhoods
By Brandon M. & Reid C.
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In the twenty first century, people are living in 
information-oriented society. Information Technology (IT) 
provides us huge amount of  useful information and makes life 
much more convenient.  More seriously, Information 
Technology is used in almost every field, and most workers in 
various fields cannot work without it.  Ordinary people also feel 
inconvenient when they cannot use IT devices such as a cell 
phone or a computer.  This means that Information technology 
not only brings more convenience to the society but also creates  
serious social problems.  The digital divide is one of  these 
serious problems.  It refers to the gap between people who can 
effectively use and benefit from Information Technology and 
people who cannot.  The term is a social construction that 
emerged in the latter half  of  the 1990s after the Internet came 
into the public. 

Actually, the digital divide emerges in various dimensions.  
On the surface, it refers to the availability of  the hardware and 
the software of  Information Technology.  For example, in 2003, 
about 62% of  people in the U.S. have computer in their house.  
On the other hand, in India, only 7% of  Indians have 
computer in their houses (Fox 4).  These numbers obviously 
show a huge gap between two countries’ ability of  using 
Information Technology.  However, more importantly, the 
digital divide also refers to the ability of  gathering information 
and manipulating technical resources.  The reason why the 
digital divide became a big worldwide issue is that this disparity 
in information assessment creates serious social inequality 
among people and limits the way people socialize. 

First of  all, the digital divide limits communication among 
people because the Internet became one of  the biggest ways of  
communication.  Email is a typical example of  online 
communication.  In many companies, schools, and public 
institutions send important document by email.   Moreover, 
sending and reading email is the most popular use of  the 
Internet.  More than 91%of  Internet users use email, and 56% 
of  them read or send email every single day.  However, even 
though the use of  email has become such a seamless part of  
everyday life of  the Internet users, and it is hard to imagine life 
without it, only 25% world population have email account.  In 
addition, more than 50% of  people aged between 18 to 29 use 
email every day, but about 82% of  people aged 61 or more 
rarely use or never use the email (Jones 5).  The inequality of  
using email brings delay on communication and limits people 
to socialize to others. 

 Many College students are also employed full-time to help 
pay for their classes and therefore only have time to take classes 
that are available online.  Although research says that 85% of  
college students own their own computers, what about the 
other 15% that can’t afford one?  Students travel great 
distances from their homes to get to campus and to use the 
libraries computers for online classes, most of  them using 
public transportation.  This limits their availability of  access to 

the Internet, not only trying to get to campus before public 
transportation shuts down, but also getting there before the 
library closes.  Once again the social divide is having a huge 
effect on our Education.

Another negative effect of  digital divide is that maintaining 
relationship with others is very hard without using these website 
as social networking websites such as Facebook, Myspace, and 
Twitter became popular for many people.  Recently, many of  
the Internet users receive their important messages through 
social networking websites. Since the Smartphone and Tablet 
PC have come into wide use, people spend more time to write 
and read on these sites.  According to the survey released by 
the Pew Research Center, 50% of  Americans use social 
networking websites, and 65% of  them check the websites 
every day.  However, this means other 50% of  people who do 
not use these sites have difficulty to maintain relationship with 
people who use these sites (Hampton 8). 

In addition to maintaining current relationship, without 
the Internet access, it is becoming more restricted to have a 
new relationship.  Actually, a huge number of  people depend 
on the Internet to meet new people.  Not only can you 
“choose” your new friends based on their physical appearance 
in their photos by comparing yourself  to them, but many 
people apply this towards finding a romantic partner as well.  A 
recent study by the Pew Internet and American Life Project 
found that, among Internet users who are single and looking 
for romantic partners, 74% say they have used the Internet to 
facilitate their romantic interests and about 43% of  those who 
use the sites have actually gone on a face-to-face date (Madden 
9).  Individuals are basing their newfound romantic interests off 
of  what is appealing to the eye and not focusing enough on the 
important components that build a healthy relationship.  Some 
find it very easy to start a conversation with another on the 
Internet, due to the fact that they are not face-to-face and lead 
them to say things they normally wouldn’t in person.  The Web 
has become the fourth most popular strategy in finding a date 
or a romantic partner.  Many people also use Social Networks 
as a way to vent their feelings and can put a major strain on 
their existing relationships if  misinterpreted.  The 
misunderstanding of  comments written to other individuals can 
end relationships or have even been found to have a higher risk 
of  leading to infidelity. 

	
Continued on page 14.

The Digital Divide and the Limitations Of 
How People Socialize
By Seongbin B. & Genesee P.
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Today, we live in a media driven society where the 
dominant form of  communication is that of  the internet.  This 
revolutionary information communication technology (ICT) 
has transformed media messages; how messages are 
constructed and deconstructed by society is developed by ones 
ability to use the resources available from internet technology.  
The digital divide, apparent from within minority groups, 
results from the inadequate understanding or availing this 
technology affects the spread of  popular culture in societies. 

Personal computers became available from the early 1980’s 
and a survey by the National Telecommunications and 
Information Administration (NTIA) conducted in 1994, post 
world-wide-web introduction, found significant inequalities in 
the use thereof. (Compaine, B. 2001, 3) Studies indicate that 
21% of  the population in the US do not have regular access to 
the internet. (Pernisco, N.) Factors contributing to the digital 
divide are that of  income and ethnicity.  Underdeveloped 
countries are greatly affected by the digital divide; however, 
rural areas in developed countries are faced with the affects of  
the digital divide, resulting from lack of  telephone access and 
sufficient education in ICT.  These marginalized groups are 
unable to participate in mainstream mass communication.

When we analyze popular culture, we understand it to be 
how ideas and perspectives of  social attitudes are formed.  
Mass media heavily influences society’s everyday lives.  Popular 
culture is an ever changing, progressing attitude.  Groups view 
music, film and television and relay this into their everyday 
lives.  However, these are often superficial representations of  
life.  Many music videos are raunchy and explicit.  Much film 
and television contain themes of  violence, greed and 
aggression; not desirable for mainstream society to mimic or 
act. Newspapers, radio, and magazines, once dominant forms 
of  popular culture are taking second place to the internet. 
Whilst many individuals possessed literacy from available print, 
with ICT evolving, media literacy is essential. The internet 
represents mass media on a global scale; power to its users; a 
deluge of  information available within reach, at our fingertips.  

In order to gain power of  communication, individuals and 
groups need to possess literacy, followed by media literacy. 
Literacy is gained through education and knowledge within 
one’s society and culture, although the US government has 
acknowledged that only fifty percent of  the adult population 
possess literacy skills which are considered essential 
components in the workplace of  today. (Bovee & Thrill)  Media 
literacy is acquired through understanding of  ICT, its symbols 
and the decoding of  such.  One needs to understand and 
comprehend why and where this message is being channelled 
from and its intended message conveyed to audiences. (Tallim, 
Jane.)  This new form of  discourse transforms previous passive 
relationships into those which are competent and operative 
ones.   

Interpreting messages constructed on the internet takes 
both time and knowledge to develop. In mainstream society 
recipients decode messages and respond to these by assigning 
meaning which are influenced by their culture; through 
learning and experience.  Collective representation in society 
allows the spread of  popular culture.  Those who possess media 
literacy gain power as their representation is imbedded into the 
beliefs of  a large percentage of  the population.  Minority 
groups are unable to receive messages or develop meanings 
imbedded in popular culture. Popular culture has influenced 
semiotic analysis, a skill critical in media literacy, and without 
the effective interpretation, communication is limited.  

Whether using linguistic codes for text, art, film, television 
or video, these signs allow consumers or individuals to 
internalize media representation or broadcasts.  Minority 
groups, subjected to the digital divide, will not understand the 
interpretation of  many codes which are used in popular 
culture. Rather than participating in sharing collective 
memories, participating with their peers, or developing and 
producing new skills attained through information 
communication technology, self  expression achieved through 
social media concepts and storytelling techniques; vital 
narrative techniques in today’s society, will be non-existent. 
With such limited semiotic analysis, skills needed in 
postmodern media literacy; minority groups will be inadequate 
to comprehend critical analysis.  Interpreting skills are 
fundamental when understanding the point of  view, purpose, 
genre, and context of  messages.  Exclusion from the internet 
will mean their knowledge of  popular culture will not develop 
fully.  

A simple non verbal meaning of  a symbol of  a small blue 
bird in the western world, media literate users will interpret as 
being the code for twitter, the social media tool.  Individuals not 
proficient with the internet, would interpret and decode that 
symbol as merely a blue bird, and wonder what the meaning 
thereof  is defined as; whether it is a symbol for the species of  
blue bird, or genus of  Sialia of  the thrush family, or whether it 
is a child’s drawing.  

Availing employment will be limited to marginalized 
groups as the internet is becoming the dominant source by 
which to search and apply for jobs.  To compete in society, one 
needs to be flexible.  Employers are looking for communication 
skills, intercultural awareness, data collection analysis and 
effective decision making.  In order to do this effectively, ICT 
skills are required; being able to research, identify needs and 
acquire data and convert that information into useful 
knowledge assists in making rightful decisions.  

Continued on page 14.

The Digital Divide and the Spread of Popular 
Culture
By Melanie R. & Andrew R.
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      Digital divide seems to choose who has access to the use of  
information and communication technologies. It refers to the 
difference of  individuals in various geographical areas and 
businesses that are separate into developing and developed 
countries. The digital divide can affect those who do not have 
access to internet or ways to find current health news. Internet 
use has increased in the United States as well as the access to 
any type of  media device. It is a definite fact that poorer people 
may not be able to afford technology. Poorly funded schools 
aren’t always able to offer regular use of  technology to their 
students. It is obvious that those who cannot afford to have 
internet access will be less knowledgeable about different ways 
to prevent diseases because they’re limited on the amount of  
information on current health news. Digital divide 
differentiates countries like the United States and china to low 
developed countries like Guatemala and Africa. A 
documentary called Brazil, talks about the struggles of  the poor 
population who cannot afford to pay for medicines or doctors. 
This documentary is based on drug dealers in Rio De Janeiro 
who sale drugs to those who can’t afford to pay for medicines.

Brazil is a perfect example of  how digital divide affects 
how long people can live. A poor area of  Rio De Janeiro suffers  
the lack of  health news and medicine options to cure their kids.  
The drug dealers of  this country feel like they save lives 
because it is cheaper to control pain with marijuana or cocaine 
than going to the pharmacy to buy the medicine needed to 
control the disease. The documentary shows a little girl who is 
dying of  fever and convulsions but her mother is clueless of  
what it takes to cure the child. This is when digital divide 
should come into play where her mother can have access to 
internet to find out what does it take for the pain and the 
convulsions to go away.

An article posted on www.sciencedirect.com called Africa 
and the digital divide talks about the possible solutions to digital 
divide in countries like Ghana and South Africa. this article 
discusses how digital divide can be identified by the following 
points: The lack of  ‘‘mental access’’ refers to a lack of  
elementary digital experience, The lack of  ‘‘material access’’ 
means a lack of  possession of  computers and network 
connections, The lack of  ‘‘skill access’’ is a lack of  digital skills, 
The lack of  ‘‘usage access’’ signifies the lack of  meaningful 
usage opportunities. Horak in his part of  the article says “Niger 
is the country with the third lowest Internet access rate in 
Africa (only Liberia (0.03%) and Congo Democratic Republic 
(0.1%) have a lower rate; Ethiopia has an equal rate of  0.2%), 
and it is ranked the lowest developing country in the world in 
the Human Development Report (2005, p. 222). 61.4% of  the 
population in Niger live on less than 1$ per day which is 
considered as the measure of  absolute income poverty by the 
UN, 85.3% live on less than 2$ per day.” Poverty limits Africa 
to the access of  media and the need of  survival resources.

Internet access can definitely benefit one's healthy directly 
in a situation where one feels ill… It's common, nowadays, if  
you feel ill, to Google your symptoms. Extremely popular sites 
like wrongdiagnosis.com and webmd.com provide its users 
which free analyses of  reported symptoms, suggesting a handful 
of  diseases which could be causing their problems. Though this  
does sound extreme, and it cannot take the place of  real doctor 
interaction, it's undoubtedly saved the lives of  many who've 
experienced symptoms that would not have concerned them 
otherwise. By receiving these suggestions, people become aware 
of  possible illnesses they could have, providing them with that 
final push to see their doctor and receive treatment.

News articles on the internet can notify internet users of  
certain epidemics sweeping the nation. Many people don't 
typically watch the news at all; they get most of  their current 
information from generic news sites like yahoo.com, aol.com, 
or msn.com that are often set as internet user's home pages. 
Articles about things like say, the swine flue, can help better 
educate the user about how to avoid catching the disease. 
There are numerous articles published regularly during cold 
and flue season that list ways one can avoid getting sick, etc. 
Similarly news sites can post articles concerning even natural 
disasters, or even on criminal activity. Lots of  websites basically 
function as news channels for their users. This type of  
awareness gives internet users a major edge vs. those without 
internet access.

Studies on the healthy benefits of  internet usage have been 
conducted which suggest that those who use the internet 
regularly have better cognitive brain function, and lower rates  
of  depression in senior citizens. "According to research released 
in October, spending time online reduces depression and 
increases cognitive brain function among senior citizens. A 
study conducted by Washington, D.C.-based Phoenix Center 
found that spending time online  reduces depression by 20% for 
senior citizens." Apparently, said internet usage among senior 
Americans could "help trim the nation's health care 
bill."Researchers from the Semel Institute for Neuroscience and 
Human Behavior at the University of  California-Los Angeles 
found a mere week of  web-surfing stimulated areas of  the brain 
that control decision-making and complex reasoning in middle-
aged and older adults.

The Digital Divide Affects How Long Some 
People Live
By Nico R. & Kevin H.
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Technology, today, runs not only our lives but everything 
around us.  Whether it’s in the way we communicate with one 
another, do research, or even shopping, technology has claimed 
the center of  it all. Things that once took hours to complete 
can now be done in seconds, all thanks to the power of  
technology. Through social media and the 21st century 
methods of  communication, the once unreachable world has 
now been placed in the palm of  our hands.

While many in the world are experiencing, benefitting, and 
utilizing from all the privileges that technology provides, there 
are also many who are not able to gain access to such 
privileges. The digital divide affects poverty and people living in 
poverty by limiting the access to achieve enhancement of  both 
social and cultural capital. According to Poverty & Wealth, an 
article written by Louise May, the author states:

the skills that are needed in the workforce—today—are becoming 
those associated with information provided by technology rather than the 
industrial skills of  the 19th and 20th centuries. It is becoming more 
increasingly important to have these skills in order to gain employment, and 
to earn adequate incomes. 

For those that can neither afford nor keep up with our 
ever-advancing world of  technology, their state of  poverty only 
worsens. The growing importance of  information technology 
means that those on the non-access side of  the divide risk 
experiencing another kind of  marginalization. Where once 
upon a time majority of  the news came in the form of  paper 
(newspapers, magazines, etc) which allowed almost anyone to 
gain access to information, newspaper businesses are now being 
wiped away due to the internet. Supporting this claim, 
Newsweek wrote “The past decade is the era in which the 
Internet ruined everything. Just look at the industries that have 
been damaged by the rise of  the Web: Newspapers, Magazines, 
Books, TV, Movies, Music, etc.” In addition to the many 
industries that the Internet has damaged, it’s birth has also 
affected the lives of  many among us living in poverty.    

According to recent studies reported by Journalist Charlie 
S., which focused on the importance of  technology in 
education, it was found that “students who cannot attend 
colleges due to financial reasons can sit at home and study 
using the online learning methods.” Sure, that suggests an 
option for lower class citizens, but what options are there for 
those that cannot neither afford school nor the internet? It 
seems as though the people in the lowest level of  the totem pole 
aren’t given any resources whatsoever. 

Studies show that the internet is revolutionizing the way 
people of  our world live, as well as the growth of  our societies. 
Therefore, people living in poverty are being pulled further and 
further apart from the rest of  the advancing world.  Some of  
today’s basic requirements for obtaining a job is the basic 
knowledge of  using a computer; emails, Microsoft Word, 
Outlet, Excel, social media and etc. As this shouldn’t be a 
problem for majority of  Americans who, from a young age start 

practicing the use of  a computer, it is a completely different 
story for those who grow up without the proper resources for 
obtaining such “skills”. 

The importance of  technology/internet can be utilized to 
improve life in the healthcare, business, education, and social 
aspects of  living. In other words, technology/internet 
drastically alters and improves our very lives.  They say that 
children are our future, but what does the future hold for those 
children who lack the very necessity of  surviving in our 
technologically driven world. How can one understand the 
media culture, education, or even obtain a job when the one 
thing they all have in common is the very thing many fail to 
gain access to? 

TES Newspaper stated in an article that, “Children from 
the poorest families are losing out educationally by not having 
access to the internet or a car, new research has shown. Those 
from the poorest families are almost a year behind average-
income families in vocabulary tests when they start school at 
five, the Sutton Trust study said.” 

Majority of  the people living in poverty who cannot afford 
internet access go to their local libraries to use the city’s 
computers, but with all the budget cuts on public schools, 
libraries, etc., library hours are cut short, as well as the 
resources themselves. This is a great example of  the rich getting 
richer, and the poor getting poorer. While majority of  the 
American people continue to grow in knowledge, skill, and 
social status through the use of  internet/technology, people 
living in poverty fall deeper into the pits. If  we, as a society, 
continue to disregard the fundamental needs of  the poor, not 
only will we find ourselves in a major crisis, but will soon be 
faced with a much greater demon in attempts on breaking the 
already vast and constant growing barrier between the 
privileged and the poor.  

The Digital Divide and Its Effects On Poverty
By Joshua S.
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     Racial equality in media, especially advertising, often 
seems sparse. Most advertisements seen on television feature a 
cast made up primarily, if  not entirely, of  white actors. When 
minorities are not completely absent from TV ads, they are 
usually represented by a single black, Latino, or Asian actor, 
seemingly only there to create a false sense of  diversity, thereby 
shielding the company in question from accusations of  racism. 
It almost seems counterproductive on the company's part. Are 
their advertisements specifically targeted toward white people? 
If  so, why? 

     One possibility is that some minorities may have less 
access to certain forms of  media, and are therefore less likely to 
view a company's ads. Companies would most likely wish to 
target their advertisements at the people who would actually be 
viewing them. The percentage of  minorities with access to 
media has seem to risen within the last few years, allowing the 
advertising companies to reach a wider audience. 

      In the past ten years, the amount of  African Americans 
with internet access has risen over 10%, from 34% in 2000 to 
49% in 2009. Internet access among Latinos has risen from 
43% in 2000 to 48% in 2009. Also in the past ten years, the 
diversity featured in advertising has risen, although it still 
remains primarily white. The rise in media access among 
minorities and the rise in racial equality in the media may be 
coincidental, however, as the percentage of  African Americans, 
Asian Americans, and Latinos with access to media (primarily 
the internet) is still somewhat far behind the percentage of  
whites with access to media. 

     The companies that advertise their products on 
television or online may see the lack of  racial diversity in their 
ads as inconsequential, believing that their lack of  
representation in advertising do not affect minorities in their 
decision to buy a product. In actuality, people are less likely to 
respond positively to a commercial that excludes people of  
their race, the same way men are less likely to buy a product, 
even one that is catered to no specific gender, if  the ad is aimed 
at women. It may cause one to wonder if  perhaps the racism 
does not lie in the companies that produce these ethnically 
devoid commercials, but in the people who view them. After 
all, the goal of  the advertiser is to make money, and if  there 
were more money in racially diverse ads, would they not 
produce them? 

      It is possible that white Americans, who make up a 
majority of  the people with access to media, would be less 
likely to have a positive response to an advertisement that 
featured a cast made up primarily of  blacks, Asians, or Latinos. 
If  this is, in fact, the case, then it is only natural for companies 
to only feature as much diversity in their ads as is profitable. 
While there is a portion of  the population, however small, that 
has a strong negative reaction to seeing members of  minorities 
in the media, they are in no way a large enough portion of  the 
population to sway the trends of  diversity in any form of  
media, let alone advertising. 

     Even if  a majority of  white Americans do not 
consciously harbor any wariness or disappointment against 
advertisements that feature minorities, there is the possibility 
that on a subconscious level, Caucasian citizens do have less of  
a positive response to ads composed primarily of  minorities, 
seeing themselves as unrepresented. This may very well be true, 
but even so, it is doubtful that such a subconscious reaction 
would cause any sort of  major shift in the effectiveness of  an ad 
or the sales of  a product. 

     A likely possibility is the distribution of  different 
ethnicities among different social and financial classes. Because 
of  the years of  subjugation and discrimination faced by 
minorities (which does continue to this day, although to a much 
lesser extent), many of  the country's poverty stricken areas are 
primarily composed of  African Americans and Latinos. In 
2010, out of  all the Americans who were living below the 
poverty line, 36% were black, 35% were Hispanic, and only 
14% were white. 

    Statistics like these seem to indicate, at least in the eyes 
of  the advertisers, that white people are more likely to have 
money to spend on the products being advertised. This seems 
to be the most likely cause for the lack of  ethnic diversity in 
advertisements, considering the inclination of  companies to 
focus their attention on the most apparent source of  income 
available. However, it does seem somewhat counterproductive 
to use such general, imprecise methods when selecting a target 
audience. 

     By creating advertisements that are so overwhelmingly 
white, these companies exclude the large portion of  the 
population that is composed of  minorities above the poverty 
line. Considering the fact that (although the population of  
Americans living in poverty is largely composed of  blacks and 
Hispanics) a majority of  the people of  these ethnicities are not 
poor, the advertisers are isolating a large and profitable segment 
of  the population by failing to instill racial diversity into their 
ads. 

     This is changing, though. In recent years, the amount of 
diversity in television has increased, allowing a larger portion of 
the population to feel represented in the media. Despite this 
growth in diversity, the media is still primarily white, but it is 
likely that the amount of  racial equality seen on television, the 
internet, and advertising will continue to increase in the next 
few years, perhaps leading to equal representation of  all 
ethnicities.

The Digital Divide and Racial Equality
By Eli L. & Nikola B.
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Since the Internet was opened up for the American public 
in the beginning of  the 1990s, it has continually become 
available to more people. It has gone from being optional to 
necessary; businesses depend on it and individuals need to 
control it to do their jobs.  However, while it is easy to think 
that everyone is involved, the truth is that masses of  people are 
left out of  this viral community; not everyone has Internet 
access. Age is a factor that contributes to the digital divide. In 
2009, household broadband Internet use for ages 16-44 was 
71.2 percent while it was only 39.9 percent for ages 65 years 
and over (U.S. Department of  Commerce, 8). While younger 
Americans grow up online and rely heavily on the sometimes 
deceptive Internet for information, older Americans without 
Internet access are less informed and miss political and social 
events. 

Young Americans of  the Internet era have fully embraced 
the Internet. Message boards, instant messaging and social 
media are only a few methods of  communication that these 
people grow up with that older Americans never used and 
choose not to use even today. Psychologist Patricia Greenfield 
argues that the Internet is especially interesting for younger 
people because of  this wide variety of  meeting places (Bower, 
Par. 4). This has resulted in a shift from private to public 
sources of  information. Older Americans form their values and 
beliefs based on close friends, family and reliable dictionaries, 
while this generation seeks out messages from online contacts, 
complete strangers and open-source software. Although this 
gives younger Americans more options and points of  view, they 
have to be more careful in their information seeking. 

The entrance and development of  the Internet has had a 
profound impact on critical thinking. What used to be about 
considering the author's personal involvement has turned into 
the quest to find out what person the author is. With the 
Internet it is sometimes hard to know who created a message 
and this causes trouble. Older Americans without Internet 
access may be used to finding facts in one place and accepting 
them as true, so the Internet could be a treacherous place for 
those people. On the other hand, older Americans can also 
choose to completely distrust the internet and take no viral 
content for true at all. The Internet can cause young 
Americans problems as well; although they know that much 
Internet content is created by people like themselves, and they 
make sure to control their information with multiple sources, 
many times casual attitude and laziness results in acceptance of 
false facts, and deceiving information comes their way. 
Researchers have concluded that students find it difficult to 
recognize trustworthy sources, and suggest that media literacy 
training would help anyone, young or old, separate primary 
sources from unreliable messages (Graham, 75).

Some political and social events happen exclusively online. 
On January 30, 2012, U.S. President Barack Obama was 
involved in a Google+ 'hangout'. The idea was that anyone 

could join the social network and ask Obama a question. The 
top-rated questions were selected by Google staff  and then 
conveyed to Obama, thereby allowing the people to interact 
with their president (CNN, par. 11). Plenty of  questions wanted 
him to sing or dance, but there were serious questions and 
Obama got to express his opinions on the economy, 
employment and taxes. The idea to interact with the people 
was not a new one - in fact it was very similar to what Roosevelt 
did with his fireside chats over radio in the late 1930s - but the 
intention to keep the public up-to-date seems legitimate. Even 
so, the digital divide poses a question: What about the people 
without Internet access? Many older Americans did not get to 
participate in the 'hangout', meaning they ended up with no 
answers and the same questions that they had before. Media 
used to be all about information, but the one major difference 
between the Internet and older methods of  communication is 
that the Internet is interactive, meaning it is possible to both 
consume and produce. This gives participants greater 
possibilities, but it also makes the absence grow for people 
without Internet access. Older Americans without Internet do 
not only miss important information, ultimately they do not get 
to contribute to the forming of  the country anymore. 

Attempts at teaching older Americans Internet skills and 
closing this digital divide have been made over the years. In an 
experiment conducted by Michael J. Cody in 1999, the elderly 
who went along with the project and learned basic computer 
skills felt increased social support, connectivity and less 
technology-related anxiety. However, most people who were 
recruited decided to withdraw early on as they believed it was 
too hard to learn (Cody, 281). Maybe it is too late to teach these 
people about the Internet, maybe it is even a futile task, seeing 
how the vast majority of  people today grow up with Internet 
and how old people will be used to the technology in one 
generation. Furthermore, the digital divide is an on-going 
process and a new technology will most probably replace the 
Internet as the technology no old Americans will want to learn. 
Right now the digital divide as a problem of  age is present, and 
it is affecting both old and young Americans in their pursuit of  
media messages. Yet, it is a present problem with a natural 
solution, and those usually resolve themselves with time. 

In conclusion, younger Americans have more access to 
Internet connection, meaning they grow up online, seek out 
what they believe to be the best information there, stay 
informed and participate in social and political events. Older 
Americans on the contrary, choose to stay away from the 
Internet, resulting in few but trustworthy sources, traditional 
values and less social and political involvement. Researchers 
have proposed media literacy training as a solution to close the 
divide, but the issue is natural and could resolve itself  with time 
– until a new technology takes the world by storm. 

The Digital Divide: Younger vs. Older 
Americans
By Kristofer K. & Kaoru T.
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To understand online information, media literacy can help 
us. We need to understand what media literacy is first. In the 
book, Media Literacy by James Potter, he describes media 
literacy as being able to understand and read the words of  the 
media (commercials, print ad, ads,). It’s also being able to 
understand the message in the media. As we learned in class, 
media is everywhere we go. From things we eat or drink to our 
clothes. When things have a label it carries a message. This 
article will focus on the media that you get from the internet 
and explain how you can understand it.

There is so much information online. Everywhere you go 
and every website has so many types of  information. 
Sometimes it’s hard to process  and understand it all. That’s 
where media literacy comes in. It shows what information is 
important to us and how to ignore the rest, or just let the rest 
past us. In Media Literacy by James Potter he tells us of  three 
building blocks of  media literacy. The building blocks are 
personal locus, knowledge structures and skill. We can use these 
3 things while online to help us understand.

Personal locus is your goals and drives. It processes the 
information by what is filtered and what's ignored. Depending 
on what your goals are and what you want is what information 
that you read. When you have no drive then you will just filter 
all of  the information and have no control on what information 
you get. Knowledge structures are sets of  organized 
information in a person’s memory. It’s built up with 
information. Knowledge structures are providing meaning and 
explanation for things in the media. The last thing we need are 
skills to help us be media literate. Those skills are analysis, 
evaluation, grouping, induction, deduction, synthesis, and 
abstracting. Analysis is breaking down the message, Evaluation 
is judgment. Grouping is comparing the information with other 
media. Induction is inferring a pattern across a small number 
of  elements, then generalizing the patterns to all elements in 
the larger set. Deduction is using general principles to explain 
particulars. Synthesis is using the information into useful 
elements. Abstracting is basically a summary of  the message. 
Using these things you will be more media literate and be able 
to understand online information.          

The Media Literacy Project states Media literate youth 
and adults are better able to decipher the complex messages we 
receive from television, radio, newspapers, magazines, books, 
billboards, signs, packaging, marketing materials, video games, 
recorded music, the Internet and other forms of  media. They 
can understand how these media messages are constructed, and 
discover how they create meaning – usually in ways hidden 
beneath the surface. People who are media literate can also 
create their own media, becoming active participants in our 
media culture.

Not everyone is online. Someone people have computers, 
but not internet.Some people don’t even have a computer. I 
don’t think it’s an advantage at all. Online information is so fast 

and effective. Everyone should be online; It’s how you get all of 
the information about what is happening around the world and 
in your family. Not a lot of  people use the television for their 
information. People use the internet, so it’s a huge disadvantage 
not being online and being able to receive information like that.

The digital divide is the inequality that occurs between 
those who have access to the internet and who can think 
critically about its messages and those who cannot. It’s a 
problem is the world right now. Everyone thinks that everyone 
is online but that’s true. About 17 million people do not have 
internet access in fact (Pernisco). We should care because we 
want to give everyone a chance to have and recieve information 
through the internet, which is one of  the fastest ways to get 
information. We should care because we want people to have 
the ability to get information and get informed.

My mother once told me that when someone lies 
repeatedly, they lose their credibility. I think she is correct. 
Disinformation from the media has been a huge problem in 
this country for many, many years. I believe being media 
literate is important for understanding information. There are 
so many messages coming at us constantly, especially online, 
and through television and radio, that we must be more aware 
and critical of  this information. Fortunately, there are search 
engines that can help us to find the factual data we need to 
make an educated, well-informed decision. There are also 
many books, social networking sites, blogs, and forums where 
interaction and debate can help understand certain issues that 
society and other cultures are facing.  Video sharing websites, 
that help to engage people visually, can be informative and 
educational as well.  Because we have free and open internet, 
and there are harmful messages and misinformation all over 
the internet, television and radio, we must educate ourselves 
and our children more in being media literate and   always 
questioning what, where, and from whom these messages are 
coming from.

    Because we are flooded with information almost daily, 
we tend to filter out most of  these messages, and only pay 
attention to a small percentage that is more pleasing or 
important to us. This becomes a problem. Not all information 
is useful to building a knowledge structure.  Much of  this 
information can be superficial and incomplete. Information is 
more transitory, whereas knowledge is more structured and 
organized.  Many media messages are used to evoke an 
emotion from their audience . They are composed of  
businesses that are very sophisticated in knowing how to attract 
our attention and condition us for repeat exposures. They are 
very successful in using us to achieve their business goals. Many 
of  these messages are lies, half-truths, or they omit information 
that might be useful in coming up with a more clear, factual 
understanding of  what is being presented. 

Continued on page 15.

Media Literacy Can Help Us Better 
Understand Online Information
By George T. & Charmika E.
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An Individual must be able to connect in order to achieve 
enhancement of  social and cultural capital, now considered a 
gateway to financial prosperity. Lack of  adequate infrastructure 
and lack of  knowledge are two major obstacles that can impede 
connectivity.   Most of  the world does not have access to the 
resources of  the Internet we in the western world have, such as 
the Internets ability to help us advance our careers, participate 
in political conversations, communicate with our social 
networks, engage in online learning, and access valuable 
financial and health information.  These barriers limit 
individuals' capabilities in what they can do and what they can 
achieve in accessing technology.  

 The Center for digital inclusion (CDI), largely Latin 
based, is an ongoing example how communities and grass roots  
organizations can thrive in their own communities and extend 
that to an even broader reach out. These centers work to 
strengthen low-income communities by providing access to 
information otherwise unavailable. It helps disadvantaged 
groups use information.  The community based organizations 
provide the infrastructure and CDI provides free computers 
and software, implements educational methods, trains 
instructors and monitors the schools.  Students can take the 
technical skills they’ve learned in class to mobilize their 
communities, engage in advocacy and awareness campaigns, 
and work together to solve that specific problem.   

The UK has also started similar programs with a broad 
base reach.  The social, political, economical, and psychological 
ramifications are powerful, in that within your very own 
community you can become known and create networks, as 
well as empower others, this ultimately can only improve an 
individual’s life by bringing more to the Users cachet, as 
opposed to media illiteracy-- it is an opportunity to reach out to 
a broad base of  other individuals. In this sense everyone gets a 
chance to upgrade and share their knowledge. 

The internet has also given many countries as voice, such 
as Egyptian rebels, and the government closing the internet 
down on the country. Some say militant regimes’ bombers 
communicated intricately through the internet. It can empower 
individuals that are stuck in agrarian societies or because of  
their locale have limited opportunities and resources. Those 
who have learned media access have built profitable business 
through eBay, and some “soccer mom’s” blogs can profit $ six 
figure annual incomes.  The advent of  Wi-Fi in urban areas 
also offers the possibility for very low cost, or even free Internet 
access. This definitely levels the playing field, as previously it 
has been an economic privilege to have access to computer 
technologies.

Google started as a search engine and has grown into 
many other areas, some of  which has had a very direct bearing 
on the digital divide. Google’s free email system Gmail, is 
widely used. The advantage with Google’s version is that you 
can access your calendar from any Internet computer.  This is a 

free web-hosting facility. Everyone can now host his or her own 
homepage. It is designed for either the novice or the expert. At 
the novice level, anyone can create a professional looking web 
page with no technical knowledge. This was borne out of  
competition, and is now often in demand in media sectors to 
use Google calendars and other applications. Important to 
closing the divide is appropriate computers(updated 
technologically) are installed in communities so others may 
compete, and WIFI may be helpful in accessing these much 
needed modalities, applications. The digital divide appears to 
be getting narrower, more inclusive, and not entirely based on 
economic divide. It is inclusive in that you can reach out while 
just staying in your home. With World economics and the age 
of  the entrepreneur this can be used to an economical 
advantage to the media savvy. And, it could be in the form of  
the simplest idea applied correctly.

Which one of  the following have you not used recently?
A magazine
A newspaper
A book
All of  the above

I’m pretty sure in this day and age where checking your 
phone apps for the latest news, reading your twitter feed for the 
latest celebrity gossip and trending topics, and downloading 
your assigned reading for your class to your “Kindle” the 
majority of  the answers will be “D” all of  the above. Well at 
least for those who are fortunate enough and/or have the 
knowledge of  how to analyze, evaluate, and create these 
modern day forms of  media also known as being media 
literate. These new forms of  accessing media is opening the 
digital divide, but by gaining media literacy it will help close 
that digital divide by not only the fortunate and/or young but 
the less fortunate and/or old having knowledge and 
understanding on how to analyze and evaluate the different 
forms of  media that are presented in everyday life.

Access to media such as through the internet at the 
libraries, local television news at home or on public 
transportation, or listening to the radio helps close the digital 
divide for those that are less fortunate and/or unfamiliar with 
the new forms of  media at which it is accessed. There are those 
who are fortunate enough to gain access to the newer 
technology but don’t have any knowledge on how to work them 
for they are use to gaining access to media through magazines, 
newspapers, or just by gossiping all of  which are probably 
known as the “old school” way. I’m not saying there is anything 
wrong with that, but if  there is a faster and easier way to do 
something most likely that way will soon become seen as the 
only way and the others will be looked at as outdated and old.

Continued on page 15.

Media Literacy Can Help Close The Digital 
Divide
By Lisa B. & Christian B.
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The Digital Divide and the Limitations 
Of How People Socialize (Cont.)

The worst and most significant result of  the digital divide 
is that it increases income inequality, and this disparity limits 
social relationships among different social stratum.  After the 
Internet was offered to public domain, information became the 
most important value in business.  Gathering more information 
and faster guarantees its success.  For instance, people who use 
the Internet and other IT devices such as Smartphone and 
Tablet PC can easily access to information all over the world.  
By using these devices, they can check the most newly updated 
news more quickly, and it makes them respond immediately.  
However, the problem is that the rich can afford Internet access 
and advancements in technology, but the poorer members of  
society are not able to afford Internet access payments and IT 
equipment.  According to the article “Disparities in access to 
Internet persist,” in the publication “American Teacher:”

In 2004, about 80 percent of  white children age 8 and 
older have Internet access at home, compared to 60 percent of  
African American children in this age group. Similarly, 82 
percent of  children whose parents have a college education 
have home access to the Internet compared to 68 percent for 
children whose parents have a high school education or less. 
Only 8 percent of  children ages 6 months to 6 years old from 
families with incomes of  at least $75,000 a year did not have a 
home computer compared to 40 percent of  children from 
homes with annual incomes between $20,000 and $29,000, and 
more than half  (55 percent) of  those from families with 
incomes under $20,000 a year. The rich are getting richer with 
the advantage of  access to information through the Internet 
and using mobile devices, while the poorer members of  society 
cannot keep up (Fox 1-4). As a result, due to digital divide the 
social polarization between the rich and the poor becomes 
more serious, and this make more difficult to socialize these two 
classes.  	

The Digital Divide and the Spread of 
Popular Culture (Cont.)

Children at school are expected to competently use 
computer technology for the completion of  and submission of  
assignments; without media literacy skills they will not advance 
at the speed of  their peers; causing substantial inequality.  
Through lack of  availability or lack of  understanding, these 
groups will not be able to acquire comprehensive literacy skills 
needed as part of  everyday life in popular culture.  Rather than 
browsing the web, selecting and producing work on the 
internet, they will be excluded from mainstream society. Other 
meanings and effective communication of  the majority gain 
influence in popular culture and take for granted such as 
participating in online discussions; sharing information through 
crowd souring, platforms used to understand solutions, market 
trends and share ideas;, shopping online; leading in their sub-

cultures by producing blogs, microblogs, video clips or other 
information by which audiences in peer groups can learn from.  
Rather than expressing or endorsing values and ideologies, the 
minority groups will become stagnant.  

Of  major concern is that the minority groups resulting 
from the digital divide will become recognized as a naturalistic 
occurrence.  Whilst this may be the case in the elderly, where 
their memory skills may be fading and find it unnecessary to 
avail themselves this postmodern technology, it is however, of  
major concern that the younger generation will be ostracized.  

This lack of  integration into the use of  the internet will 
result in social exclusion for those not computer savvy.  
Although collective groups have the ability to view film and 
television, if  this is their dominant form of  media 
representation, they may develop a distorted outlook on life as 
what is presented on by these is often unrealistic.  Audiences 
attribute meaning, and may structure their lives according to 
this form of  representation.  With the heavy onset of  violence 
in film and television, this could lead to confusion and an 
undesired form of  popular culture being spread. 

Most take for granted the availability of  deconstructing 
messages of  media through the day-to-day experiences of  life. 
Availing regular beliefs, individuals deconstruct meanings from  
ICT and mass media communication and develop these further 
to immerse themselves into popular culture.  This is how we 
form ideas, perspectives and social attitudes.  However, 
minority groups who are unable to embrace information 
communication technology cannot immerse themselves into 
mainstream media communication as such, and as a result, 
suffer exclusion. This has become a serious social issue. 
Without the access to media communications individuals 
remain stagnant in ideas, beliefs and tastes.  S
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Media Literacy Can Help Us Better 
Understand Online Information (Cont.)

For example, I like to use Democratic and Republican 
pundits and strategist on television who will say anything to 
make their side look good, even if  it means lying through their 
teeth or not telling the whole truth. They can also be very 
manipulative in their monologues and sound bites. This divides  
the people and affects the democratic processes negatively. 
Fortunately, more and more people are becoming awaken to 
the fact that both parties and congress are bought and sold by 
the corporations, and only a very few have been more 
outspoken and honest about it. People should be able to have 
access to knowledge when it involves their lives and futures, 
their children and families, etc. Also , when it has to do with 
atrocities and genocide created by and benefitting the elite.

  The movies of  Michael Moore and Oliver Stone have 
come under much criticism and controversy. Oliver Stone 
considers himself  a dramatist first. Stone uses his experiences, 
opinions, and sometimes conspiracy theories to open up more 
questions for debate. Many critics say that Stone does not use 
completely factual information, or that his films are not 
historically accurate. Michael Moore has come under heavy fire 
about manipulations and deceptions in his filmmaking 
methods. He’s provoked more people, conservatives and liberals 
alike, to write books and make films to further examine him. In 
my opinion, Michael Moore’s movies, in some ways, are like a 
reality television show.   As filmmakers and artists, I believe that 
they have the right to paint any picture they want. However, I 
believe that when you lie, distort, and manipulate, you lose your 
credibility. People will not believe them, even if  they’re telling 
the truth. Unfortunately, even though I believe in 90% of  what 
they are saying, and I really enjoy their films, they become part 
of  the problem when it comes to misinformation and division 
in this country.  Now, when I read a book by Michael Moore, or 
hear him speak, I can’t really take him seriously. I don’t know if 
he’s just saying something because he means it or he’s saying it 
to benefit himself. Maybe he will see the errors of  his ways and 
grow out of  it. Only time will tell.

The propaganda model by Noam Chomsky and Edward 
Herman is a pretty clear, detailed summary of  how the U. S 
media works. They explain that there are five classes of  filters 
in society which determine what is news. Chomsky also 
explains that the U.S. media are alone in that a speaker must 
meet the condition of  concision. This is why Chomsky is not 
invited to speak on many panels or news programs. He says, 
“You gotta say things between two commercials or in 600 
words. That’s an important fact. The beauty of  concision is you 
can only repeat conventional thoughts. You can’t give evidence 
if  you’re stuck with concision. That’s the genius of  the 
structural constraint.”  

Media Literacy Can Help Close The 
Digital Divide (Cont.)

Recently when I was purchasing a new phone I noticed 
they were offering free classes on how to use the new Android 
phones for those who weren’t familiar on how to use them. My 
mom for example isn’t familiar with the newer form of  
technology communication, so for her it’s not quite as simple as 
it is for us who are. Because of  that she have me to show her 
how to use this new way of  accessing media, so in a way I 
myself  is contributing to closing the digital divide by giving my 
own mother media literacy.

I believe the ability to gain media literacy varies with the 
different age groups. Take for example the situation with my 
mom. Me being young I am more exposed to the newer form 
of  technologies that which has caused me to gain knowledge on 
how to work them. Rather than my mom who is older and 
don’t come in contact with these forms of  technology as often. 
Not to mention it’s easier for my age group to access media for 
we are growing up with these newer form of  technologies and 
are learning how to use these devices at a young age, while 
older people grew up with not as advanced technology or non 
technology at all with which they accessed their day to day 
media.

The Digital divide never really been closed and I doubt it 
ever will be because I’m sure there will always be at least one 
person who just won’t be able to understand how to analyze, 
evaluate, and create different forms of  media, but just by 
people gaining media literacy can help get the digital divide 
close to be completely closed shut.
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